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Feilding and District Art Society RBA 
Reporting Data 

   
 

   

Performance Measures 
01 Jul-31 Dec 01 Jan-30 Jun 

Total  
01 Jul-30 Jun  

How much: Quantity of effort       

Total # members (individuals) 146 157 303 

# Visitors at the Art Society 4723 4863 9586 

# Exhibitors who exhibit their work at the Art Society 171 60 231 

Total # exhibits held at the Art Society 7 7 14 

 

      

How Well: Quality of effort       

# members who answered the 'satisfied' question in 
the survey (denominator) 

32 44 76 

% members who answered the 'satisfied' question 
in the survey 

22% 28% 25% 

# visitors who answered the 'satisfied' question in 
the survey (denominator)  

21 44 65 

% visitors who answered the ' satisfied' question in 
the survey 

0% 1% 1% 

# exhibitors who answered the 'satisfied' question in 
the survey (denominator) 

21 26 47 

% exhibitors who answered the 'satisfied'question 
in the survey 

12% 43% 20% 

        

Better Off? Effect of effort       

# members who answered the 'they see benefit' 
question in the survey (denominator) 

42 51 93 

# members who strongly agreed OR agreed they see 
benefit from being a member of the Art Society 
(numerator) 

39 49 88 

% visitors who strongly agreed OR agreed they see 
benefit from being a member of the Art Society 
(AO,S) 

93% 96% 95% 

# visitors who answered the 'would recommend' 
question in the survey (denominator) 

39 66 105 

# visitors who strongly agreed OR agreed they would 
recommend the Art Society as a place to visit 
(numerator) 

39 66 105 

  



 

% visitors who strongly agreed OR agreed they 
would recommend the Art Society as a place to visit 
(AO,S) 

100% 100% 100% 

# exhibitors who answered the 'would recommend' 
question in the survey (denominator) 

36 45 81 

# exhibitors who strongly agreed OR agreed they 
would recommend the Art Society as a place to 
exhibit (numerator) 

35 43 78 

% exhibitors who strongly agreed OR agreed they 
would recommend the Art Society as a place to 
exhibit (AO,S) 

97% 96% 96% 

 









 

Schedule 1 

Name of service, programme or 
initiative 

The Feilding and District Art Society 

Funding Amount  $10,000 per annum 

Term of contract 2 years 

Direct Client/s Members, visitors and exhibitors 

Funded Activities and Goals ● Art Society Operations 
 

         

  QUANTITY 
OUTPUTS 

QUALITY OUTPUTS SKILLS & 
KNOWLEDGE 

ATTITUDE & 
OPINION 

BEHAVIOUR 
CHANGE 

CIRC. CHANGE POPULATION 
OUTCOMES 

Service 
component 

Direct 
Clients 

How much How well Better Off  

Art Society 
Operations 

Members Total # members 
 

% members report 
they are highly 
satisfied/satisfiedi 
with the services 
being provided by 
the Art Society 

 #/% members 
strongly 
agree/agreeii they 
see benefit from 
being a member 
of the Art Society 

  Taha Whānau – 
We are actively 
engaged 

 Visitors Total # visitors 
who visit the Art 
Society iii 
 

% visitors report 
they are highly 
satisfied/satisfied 
with their visit to the 
Art Society 

 #/% visitors 
strongly 
agree/agree they 
would recommend 
the Art Society as 
a place to visit 

  Taha Wairua – We 
are connected and 
inclusive 

 Exhibitors Total # exhibitors 
who exhibit their 
work at the Art 
Society 

% exhibitors report 
they are highly 
satisfied/satisfied 
with the exhibitions 

 #/% exhibitors 
strongly 
agree/agree they 
would recommend 
the Art Society as 
a place to exhibit 

  Taha Wairua – We 
are connected and 
inclusive 



 

  Total # exhibits 
held at the Art 
Society 

      

 

 

 

 

 

 
i Note; 5point likert scale from highly dissatisfied to highly satisfied 
ii Note; likert scale as above. 
iii Note; need to provide additional visitor data with six monthly and 12-monthly reports indicating age, gender, ethnicity of visitors, where they live ie local, national, 

international and the purpose for visit 


































